
 
Graphic Designer   | Lake Geneva, WI or Madison, WI | Full-Time, Hybrid 

The Role 
Creative and detail-oriented Graphic Designer with experience developing compelling visual content for 
a publishing/media company. Skilled in designing print magazines, advertisements, editorial layouts, 
marketing materials, and digital assets that align with brand standards while engaging readers and 
advertisers alike. Adept at balancing creativity with production requirements, managing multiple 
deadlines, and collaborating with editorial, sales, and marketing teams to deliver polished, press-ready 
publications and assets. Passionate about visual storytelling and creating designs that elevate both the 
reader experience and the overall brand. You'll report to our Art Director and work alongside a small, 
tenured team of editors, fellow graphic designers, ad coordinators, digital and social specialists, and 
sales reps. 

What You'll Do 

• Design and produce print publications from concept through final production, including 
document setup, page layout, ad placement, feature and department design, photo editing, 
prepress file preparation, printer uploads and preparing assets for digital use. 

• Collaborate with editors to translate stories into engaging visual layouts. 
• Stay current on design trends, typography and emerging creative tools. 
• Create digital editions of publications using platforms such as Issuu. 
• Design for print and digital advertising, including display ads, banner ads and website graphics. 
• Work closely with the sales team and ad coordinator to ensure advertising materials meet client 

specifications and publication requirements. 
• Design media kits, sales collateral and other marketing materials. 
• Ensure brand consistency and adherence to publication standards across all design projects. 
• Review proofs and prepare press-ready files to ensure the highest quality production. 
• Support special projects, promotional campaigns and event materials as needed. 
• Organize and maintain project files and archives. 
• Manage multiple projects and deadlines independently, using sound judgment to prioritize work 

and seek input when needed. 

What You Bring 

• Minimum of 2–4 years of professional graphic design experience in print magazine layout. 
• A bachelor's degree in graphic design, fine arts or a related field. 
• Solid working knowledge of Adobe Creative Cloud — InDesign, Photoshop, Illustrator and 

Acrobat.  
• Bonus points for HTML/CSS experience, but not a requirement. 
• Sharp written and verbal communication skills, paired with genuine creative instincts. 
• An organized, detail-oriented approach that holds up even when multiple deadlines stack up in 

the same week. 
• Ability to juggle multiple projects at once and prioritize eVectively. 

What to Know 



 
This is a full-time role with compensation based on experience. We offer health and dental insurance, a 
retirement plan with company match, generous holiday/vacation/sick time, maternity and paternity leave, profit 
sharing, casual dress, and a flexible, hybrid work environment. 

This role is based out of our Lake Geneva or Madison office, and we're looking for candidates who live within 
commuting distance of one of the two. We work in a hybrid model with required, regular in-office time each 
week (generally 2–3 days, roughly 60% in-office). 

How to Apply 
Send your resume, cover letter, and a portfolio link to Becky Peck at bpeck@ntmediagroup.com.  
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